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A Silver and Black Career
Envisioning a new home for  
the Raider Nation

Marc Badain, MBA 01 
Chief Financial Officer, Oakland Raiders, Alameda, Calif.

It’s no accident that Marc Badain is tucking his infant daughter 
under his arm like a football in the Berkeley MBA graduation photo 
that hangs in his office wall at Oakland Raiders headquarters. 

After all, by the time Badain went Blue & Gold for his Berkeley 
MBA in 1998, he had already logged about seven years with the 
Silver & Black. 

With a passion for sports carried down from his grandfather,  
a high school basketball coach, Badain landed a summer internship 
through a family connection with the then Los Angeles Raiders. 
After finishing his senior year at Emory University, he returned to 
the Raiders, and hasn’t stopped working for the franchise since.

“I [still] love game day, the loyalty expressed by the [Raiders 
owner] Davis family, the team of people who work here, and the 
variety of work,” says Badain, who started as an assistant in football 
operations after graduating college and became CFO in 2006.

Until enrolling at Haas, virtually everything Badain had learned 
about the financial operations of a business and the team had been 
through trial by fire.

“Everyone in school then was figuring out how they were going to 
leave their current job, join a dot-com, and make millions,” Badain 
recalls. “When they asked me what I was doing after I graduated, I 
said, ‘I’m staying with the Raiders.’”

Now 43, Badain says he still draws from the well-rounded 
education and classes he enjoyed from “phenomenal professors like 
Jenny Chatman,” with whom he stays in touch. 

Likewise, Chatman says of Badain, “Marc is incredibly smart, 
energetic, collaborative, and modest to his core. He has given back 
to Haas by imparting his considerable wisdom as a leader in the 
fascinating world of national football to current Haas students. He 
continues to make us proud!”

Badain has hired a number of Haas students as interns and one 
recent grad to work in business development. He says his own job 
centers on “providing a great game-day experience for the fans, 
generating revenue we need to help pay for players, and putting a 
good product on the field.”	

While that means overseeing everything from player salaries to 
complex financial analyses, building a new, modern stadium has 
been Badain’s primary focus for the past five years. 

The CFO considers the Raiders’ new home the mother of all 
negotiations. With multiple moving parts involved—including the 
city, county, developers, and other sports teams—it makes securing a 
high-stakes player contract look like a friendly poker game. 

“Everything about my career to date is wrapped up in this 
stadium project,” Badain says candidly, pointing to the architectural 
renderings in his office.

The city of Oakland is currently in the midst of one year of 
exclusive negotiations with developers. If and when the stadium is 
completed, expect Badain to still be on the Raiders’ sideline cheering 
on his team: “If this is the only place I work in my life, I’d consider 
myself very lucky.” —Steve Cohen
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The Extra Mile
Chris Loughlin,  
BCEMBA 04
CEO, Travelzoo 
New York City

As CEO of Travelzoo, Chris 
Loughlin likes to apply the 
personal touch. “I call 
subscribers at home 
whenever I can, just to find 
out how they are using our 
products,” he says. 

Loughlin says he learns 
something from just about 
every such call. Take the 
Ontario lawyer, a frequent 
Travelzoo customer, who 
told Loughlin he wanted to 
be able to search the site 
for hotels any night of the 
year. Now Travelzoo offers 
that service, and has 
expanded its offerings in 
several other ways as  
well to compete more 
widely in the crowded 
online-booking business. 
Those calls have proved 
“invaluable,” says Loughlin, 
CEO of the Nasdaq-traded 
company since 2010. 

Loughlin grew up 
traveling, but, like so many 
other Haas alums, is also 
a tech nerd who went to 
business school to add 
to his skillset. The British 
son of Northern Irish 
parents spent his youth in 
Germany and Belgium. He 
attended boarding school 
in a grand old estate home 
in Wales, where he devel-
oped a knack for comput-
ing. “I was programming 
at age 11, and building 
robots by 13,” he says. 

He ended up working in 
London for Marks & 
Spencer, where he joined 

the upscale retailer’s 
fledgling Internet team. 
Then Loughlin launched a 
travel site, Weekends.com, 
eventually selling the 
domain name to Travelzoo, 
which he joined in 2001  
as a vice president of 
business development. 
Travelzoo founder Ralph 
Bartel advised him, “In  
the United States, if you 
want to be a public 
company CEO, you have  
to have an MBA. We’ll 
sponsor you, but go to a 
top-notch school.”

After attending the 
Berkeley-Columbia 
Executive MBA Program, 
Loughlin put his new 
learning to work when he 
launched Travelzoo’s 
European operations. 

One lesson: “Never 
assume. You have to make 
sure things are getting 
done, so you have to 
spend time down in the 
engine room.” But at the 
same time, a top manager 
must always be thinking 
strategically. Striking the 
right balance between 
strategy and tactics is the 
whole game, Loughlin 
says: “I’m constantly 
zooming in and out.” 

Policing Big 
Banks
Jennifer Eccles, MBA 86
Senior Advisor, Office of 
the Comptroller of the 
Currency, Washington, D.C.

Jennifer Eccles never 
expected to be at the 
public-sector epicenter of 
a financial storm.

After attending Wellesley 

College, Eccles con-
ducted research on the 
banking industry at the 
Federal Reserve Bank 
of San Francisco. With 
her Berkeley MBA she 
had planned to leave 
banking—and the public 
sector—behind. “I really 
thought I’d end up in cor-
porate finance,” she says. 

But through a series 
of banking industry-
related jobs and a 
move to Washington, 
D.C. for her husband’s 
naval career, Eccles 
has become a senior 
advisor at the federal 
agency charged with 
regulating over $8 trillion 
in banking assets—
more than 60 percent 
of the nation’s total. 
For the past 18 years, 
she has held numerous 
positions at the Office 
of the Comptroller of the 
Currency, an independent 
bureau of the Department 
of the Treasury, ranging 
from creating bank 
supervision policy to 
helping to implement it.

The financial crisis 
sent shockwaves through 
Eccles’ department. In its 
aftermath, Eccles helped 
update guidelines, soon to 
be enforceable standards, 
for large bank oversight to 
limit imprudent risk-taking 
and hold leadership more 
accountable. 

“We said, ‘Look, given the 
role of these large complex 
financial institutions in 
the economy and their 
role in the global financial 
markets, they just can’t be 
managed in anything but a 
strong way going forward,’” 
Eccles says. 

Today Eccles is a 
convert to public service. 
“At the end of the day,” she 
says, “I can go home and 
feel good that I’ve made a 
difference in helping to 
ensure the safety and 
soundness of our national 
banking system.”
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